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Influence Award Entry Form 2017



Influence Award

For organisations that are campaigning or lobbying to influence policy, regulation or public opinion in support of regeneration.
This fund is aimed at supporting groups who are changing the context in which we are all working.

There will be 1 prize winner, awarded £25,000.

The prize money is to be used to fund ongoing or future work, not as a reward for past work.

Networking and skill-sharing amongst projects will be encouraged, and all short-listed projects will be asked to submit a short video to appear on this website.
How to enter

Read the Eligibility Guidelines (below), and complete this entry form. 

All the questions require an answer, unless they are marked ‘optional’.

Write your answer within the boxes.

Return the completed entry form: 

by email to contact@springprize.org
or by post to:

Lush Spring Prize

c/o Ethical Consumer 

41 Old Birley Street 

Manchester 

M15 5RF

United Kindgom 
To be received not later than 28th February 2017.
Eligibility Guidelines

1. We accept entries from anywhere in the world.
2. The closing date for entries is February 28th 2017 – your entry must have been received by that date!
3. Priority will be given to those projects that have a clear commitment to sharing and passing on what they have learned.
4. Lush, the company funding the Spring Prize, is a vegetarian company. As such, money awarded will not to be channelled towards the direct slaughter or ill-treatment of animals.
5. Although organisations farming animals will not be excluded, priority will be given to organisations which encourage alternatives to animal consumption.
6. Any project which does not quite fit these eligibility guidelines is welcome to nominate themselves if they feel they can provide a strong argument for why we should consider them.
7. Prizes are for ongoing work (not only as a reward for past work).
8. If offered a prize or alternative award, recipients must:

· Attend the awards ceremony in person, unless there are exceptional circumstances (travel expenses will be paid).

· Prepare a 10 minute presentation or activity explaining the winning project for the awards event, and a written version or video for publication on the website.

· Fill in an evaluation form 10 months from the award being given.

· Support the PR and outreach activity for the prize.

9. Ethical Consumer Research Association (a partner in the LUSH Spring Prize) will conduct due diligence research on nominated individuals and organisations prior to recommending initiatives for awards. Any issues that may arise will be discussed openly with the applicant. It would be helpful if applicants flag up any potential concerns in advance.
10. Other unanticipated ethical concerns will be considered on a case by case basis.

1. Name of your Group /  Organisation / Project
	


2. Address of your Group /  Organisation / Project 

	Street address




	Town / city
	
	State / region


	ZIP / postal code
	
	Country


3. Website Address (optional) 

	


4. Contact Name  

	


5. Job Title / Position (optional)

	


6. Contact Email  

	


7. Contact Telephone  

	


8. Legal status or structure of your project  

	


9. Achievements
What has your organisation achieved so far?  (maximum 300 words)

	


10. What your organisation does
When and why was the project established? Who are the main beneficiaries? What types of work does it do at the moment, and what are the future plans? (maximum 200 words)

	


11. How your organisation works
How do you make decisions? What are the different roles in the organisation? How does it support the wellbeing of its members/staff, and how will it do so in future? (maximum 200 words)
	


12. Values

What are the core values of your organisation? (maximum 100 words)
	


13. Physical and social environment

What is the physical and social environment that your organisation is working in and how would you like to see it change? (maximum 100 words)
	


14. Biggest Challenges

Can you describe some of the key challenges that your organisation faces in order to function, sustain itself, improve and evolve? (maximum 200 words)
	


15. Access and status (optional) 

If you think that your organisation works to address gender, class, race, mobility or other issues that impact on access and status; how does it (or will it) do so? (maximum 100 words)
	


16. Natural Resources

How does your organisation support the regeneration of any natural resources it depends on? Can you provide any evidence of this? (maximum 200 words)
	


17. Community

How does your organisation support solidarity, community cohesion and resilience. Can you provide any evidence of this? (maximum 200 words)
	


18. Networks

How is your organisation connected to other organisations and / or wider networks locally, or globally? (maximum 200 words)
	


19. Supporting others 

Does your organisation support others to benefit from your experience? If yes, how? (maximum 100 words)
	


20. Prize Money  

What would your organisation use the prize money for? (maximum 100 words)
	


21. Other Support

Would your organisation benefit from any other kinds of support? For example mentoring, specialist expertise, publicity, networking, knowledge sharing or something else? (maximum 100 words)
	


21. How did you hear about the Spring Prize?  

	


Finished!

Return the completed entry form: 

by email to contact@springprize.org
or by post to:

Lush Spring Prize

c/o Ethical Consumer 

41 Old Birley Street 

Manchester 

M15 5RF

United Kindgom 
To be received not later than 28th February 2017.
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